PERSPECTIVES — FOUNDER RESOURCES

The Investor Meeting
Playbook

Running the first meeting, the materials to bring, and the follow-up that

keeps momentum.
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The first meeting rarely closes a round, but it frequently ends one. Investors decide whether a second

conversation is worth having well before the meeting is over.

o1 Before the Meeting

(] Research the investor's actual thesis and portfolio, not just their firm's general reputation

A generic pitch to a specialist investor reads as a lack of preparation, regardless of the underlying business quality.

(] Confirm who will be in the room and whether they have decision-making authority or are screening

for a partner

(] Send materials in advance only when asked — a deck sent unsolicited is often skimmed, not read

02 What to Bring

Material Purpose

10-15 slide deck Narrative and thesis — not a substitute for the model or the data
room

One-page summary What gets forwarded internally when the investor advocates for you to

their partners

Financial model (available, not necessarily Signals preparedness even if not walked through in the first meeting
shared live)

0 Running the Meeting

The instinct is to fill the full allotted time with the pitch. The more effective structure leaves real room for
questions, because the questions are where an investor actually forms conviction — a flawless monologue with

no room for dialogue reads as rehearsed, not as command of the business.
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A workable structure for a 30—45 minute first meeting
S minutes — the problem and why now

10 minutes — the business, traction, and team

S minutes — the ask and use of proceeds

Remainder — questions, which is where the meeting is actually won or lost

02 Common Disqualiﬁers

* Inability to answer basic financial questions without checking a document. Investors read this as distance

from the numbers, not a memory lapse.

* Defensiveness in response to a hard question. A direct, honest "we don't know yet, here's how we're

thinking about it" outperforms a deflection every time.

* No clear answer on why this investor, specifically. "We're talking to everyone” is heard even when it isn't

said.

* Overpromising on timeline or outcome. Specialist investors have seen enough rounds to discount

aggressive projections automatically — the discount is often steeper than the honest number would have cost.

os Follow-Up Cadence

Send a follow-up within 24 hours, addressing anything you couldn’t answer live

Space subsequent touchpoints two to three weeks apart unless the investor sets a different pace

More frequent contact without new information reads as pressure rather than progress.

Share genuine milestones as they happen — a new contract, a hire, a product update — rather than

manufacturing reasons to stay in touch

O 0O 020

Know your own timeline and communicate it — investors move faster when they understand there's

areal process, not indefinitely available capacity

A first meeting is an audition for a working relationship that may run for years. The impression it leaves outlasts the specific

numbers discussed in the room.
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